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Quit smoking / Be active / Don't tan / Save water / Get an STl test
Eat more fruit / Wear a seat belt / Don't drink and drive / Use condoms
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“Of course I can accept you for who you are.
You are someone I need to change.”



BEHAVIOUR CHANGE THEORY
This overview by Atlas Communications, looks at three different behaviour change theories; Stages of Change, Social Cognitive Theory and Exchange Theory.
“What theory can I use is a loaded question and one that I often get asked during my behaviour change workshops?  It’s a bit like what can I do to lose weight? There are lots of behaviour change theories and lots of ways to lose weight but which one suits best depends on a variety of factors.
The first point is that theories should inform and guide behaviour change planning and development rather than be used as a ‘How To’ guide.  Theories are not the be all and end all of social marketing planning…… Theories should be used in a flexible way to inform our thinking and as an additional tool in our planning framework.”  Click here for the overview
RESEARCH: Behavior change strategies to influence antimicrobial prescribing in acute care: a systematic review 
Inappropriate use of antimicrobials is a major contributing factor to the emergence of multidrug resistance and health care–associated infection. This systematic review assessed the extent to which behavioural sciences and social marketing were used in antimicrobial prescribing behavior. 
Qualitative studies highlighted the influence of social norms, attitudes, and beliefs on antimicrobial prescribing behaviour yet these influences are not given due consideration in the design and evaluation of interventions. 
The reviewers recommend the incorporation and application of behavioural sciences supported by appropriate multidisciplinary collaboration.
Click here for full text article
CAMPAIGN: UK CHLAMYDIA CAMPAIGN 
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The aim of this program was to increase chlamydia screening activity within screening sites in two areas of the United Kingdom to meet increasingly challenging national screening targets for screening 15- to 24-year-olds. 
The program delivered screening through a combination of health and non-health venues to extend opportunities for young people to be tested in a variety of community-based locations.
Click here for the case study from the UK’s National Social Marketing Centre. Visit the program’s website areyougettingit.com 






